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Our Logo

The PilotoMail Logo is composed of a
pigeon and a logotype set in Object Sans.

o o
The horizontal logo is the primary logo and % P IIOto Ma II

should be used in most instances. The
stacked logo is for large-scale use. Avoid
using at small sizes, as it can become
illegible.

Always use the logo files provided. Do not
re-create.

PilotoMail

< PilotoMail PilotoMail Brand Guidelines Logo



Our Logo (for small usage)

There is a specific logo for small sizes and
should be used when the logo is rendered
at a size between 60px wide and ?20px
wide.

The small logo mark should be used at a
size between 20px tall and 30px tall.

Only the horizontal logos are appropriate
for small use. Do not use stacked logo for
small use.

< PilotoMail

Maximum Sizing for
Small Use Logo

?0px wide, approx.

= PilotoMail

(or approx. 1.5 inches)

30px tall, approx.

=2

(or approx. 0.3 inches)

PilotoMail Brand Guidelines

Minimum Sizing for
Small Use Logo

60px wide, approx.

=< PilotoMail

(or approx. 1inch)

20px tall, approx.

=2

(or approx. 0.22 inches)
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Usage on background

The indigo logo should only be used on a
white background. The white logo should
be used on a indigo or black background.

o o
Avoid using indigo logo on photographs N\ PI OtO M a I
and only use white logo.

< PilotoMail

< PilotoMall
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Misuse

Do not crop the logo % Do not distort the logo %_ PilotoMaiI

Do not change the Do not use drop shadow 5- POI t M OI
transparency of the logo or any other effects - I O O al
i D ot re-create us F Oilot
: o M O not re-create using ﬁ o m o
bo not tilt the logo é PIIOto a any other typeface B a‘l

Do not use different , O O
ltore Do not outline logotype gpﬂ I__[\vjﬂ@l]l]

Do not change the size or

| o o Do not rotate or fli s -
the position of the pigeon g" PIIOtOMaII p:r:;)f :Eealoegc;r ip any @PIIOtOMaII

and logotype

=¥ PilotoMail PilotoMail Brand Guidelines Logo 06



Core colors

Use these color proportions in any layout
or collateral design. Blue, green, yellow and Indigo BT White
HEX  S575FCF HEX 262626 HEX  F2F2F2

red are only used for Ul on the website and OMIVK 75-68-0-0 OOV codeps o v s mso
apps onIy. RBG 87-95-207 RBG 38-38-38 RBG  242-242-242

Use only indigo, black or white text on core
colors. Do not interchange the use of text
color according to preference, as these
colors are specifically approved for
accessibility.

Red

HEX  EF49SF
CMYK 0-87-54-0

Blue Green

HEX  49BDEF HEX  3BDO087
CMYK 60-6-0-0 CMYK 65-0-66-0

RBG 73-189-239 RBG 59-208-135 RBG 239-73-95

< PilotoMail PilotoMail Brand Guidelines Color 07



Secondary colors

Do not use secondary colors for text.

Secondary colors can be used with our
core colors, but this should be limited.

= PilotoMail

HEX
CMYK
RBG

2C30B7
90-87-0-0
44-48-183

ODODOD
71-67-67-84
13-13-13

A4EECF
33-0-27-0
164-238-207

8CS7CF
57-74-0-0
140-87-207

HEX
CMYK
RBG

828EE7
50-43-0-0
130-142-231

SA3A3A
67-62-62-52
58-58-58

FFFO7C
2-1-64-0
255-240-124

EF7B49
2-64-78-0
239-123-73

PilotoMail Brand Guidelines

HEX
CMYK
RBG

HEX
CMYK
RBG

HEX
CMYK
RBG

COC6F3
22-19-0-0
192-198-243

CBCBCB
19-16-16-0
203-203-203

FFDAEO
0-18-4-0
255-218-224

Color

HEX

FFFFFF

CMYK 0-0-0-0

RBG

255-255-255
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Typography: Object Sans

Typeset all text and paragraph text in
Object Sans.

= PilotoMail

Aa Bb Cc Dd Ee Ff Gg Hh li Jj
Kk LI Mm Nn Oo Pp Qq Rr Ss
Tt Uu Vv Ww Xx Yy Zz

0123456789

Book The quick brown fox jumps over the lazy dog.
Slanted  The quick brown fox jumps over the lazy dog.

Bold The quick brown fox jumps over the lazy dog.
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Partnership lockup

The partnership lockup is used for
communication around approved
PilotoMail partnerships.

Both logos should feel of equal size.
Partner logos should be aligned to the
optical baseline of the PilotoMail logotype.

We also kindly ask that you adhere to the
following:

> Do not pair the PilotoMail pigeon with
partner logos — always use the
PilotoMail logo.

> Do not use the PilotoMail name or marks
as part of your own.

> Do not use PilotoMail in any advertising
without our explicit approval.

> Do not use PilotoMail assets or similar

words/marks on apparel or merchandise.

< PilotoMail

< PilotoMail | Partner
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PilotoMail

Partner

Powered by
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Partnership
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Questions?

For any brand inquiries contact

info@pilotomail.com
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